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ADDY

Sales & Marketing: Brochure - Single

Next-Mark, LLC.

THE MET SARASOTA
VISUAL LOOKBOOK

Advertiser: The Met Sarasota
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ADDY

Sales & Marketing: Publication Design

e e

Arcane Press, LLC.

BOOK COVER -
NIGHT IN HIS EYES

Advertiser: Emma Alisyn
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ADDY

Sales & Marketing: Book Design

Ringling College of Art + Design

RINGLING COLLEGE
VIEWBOOK

Advertiser: Ringling College o
Office of Admissions ;"é;gﬂ?




ADDY

Sales & Marketing: Card, Invitation, Announcement
- Campaign

Ringling College of Art + Design

TRUSTEE SCHOLAR
AWARD CEREMONY
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ADDY

Sales & Marketing: Card, Invitation, Announcement
- Campaign

Ringling College of Art + Design

RINGLING COLLEGE
COMMENCEMENT
Advertiser: Ringling College p 3’%

Office of Student Life y i}:




ADDY

Sales & Marketing: Card, Invitation, Announcement
- Campaign

Ringling College of Art + Design

EVENING AT THE
AVANT GARDE

Advertiser: Ringling College
Office of Advancement




ADDY

Sales & Marketing: Card, Invitation, Announcement
- Campaign

Ringling College of Art + Design
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ADDY

Sales & Marketing: 3D/Mixed Single Unit

Miles Partnership

s 2 DATS bt RENIUCRY

Lol B BOX FOR WINNERS

? Advertiser: Kentucky Department
| of Tourism
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ADDY

Sales & Marketing: Catalog

Grapevine Communications

LIVING VOGUE
BOOKS

Advertiser: Living Vogue Real Estate
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ADDY

Sales & Marketing: Catalog

Grapevine Communications

LIVING VOGUE
AGENT BOOK

Advertiser: Living Vogue Real Estate




ADDY

Sales & Marketing: Catalog

Grapevine Communications
LIVING VOGUE
BUYING BOOK
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ADDY

Sales & Marketing: Catalog

Grapevine Communications

LIVING VOGUE
SELLING BOOK

Advertiser: Living Vogue Real Estate
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ADDY

Sales & Marketing: Product or Service Sales

Promotion - Campaign

Ringling College of Art + Design

RINGLING COLLEGE
RECRUITMENT SUITE

Office of Admissions

Advertiser: Ringling College
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Sales & Marketing: Direct Mail - 3D/Mixed
Single Unit

Ringling College of Art + Design

RINGLING COLLEGE
ACCEPTANCE PACK

Advertiser: Ringling College
Office of Admissions
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Sales & Marketing: Catalog
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Grapevine Communications

LIVING VOGUE
SARASOTA BOOK

Advertiser: Living Vogue Real Estate




AMY

Best In Category
SALES & MARKETING



AMY

Sales & Marketing

Ringling College of Art + Design

RINGLING COLLEGE
ACCEPTANCE PACK

Advertiser: Ringling College
Office of Admissions
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ing Campaign

Advertis

: Magazine
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Adverti

Print

Miles Partnershi

GO FAR.

STAY CLOSE
TRAVEL SAFE.

: Kentucky Department
of Tourism
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AMY

Best In Category
PRINT ADVERTISING



AMY
W

Print Advertising

Miles Partnership

STAY CLOSE. GO FAR.
TRAVEL SAFE.

Advertiser: Kentucky Department
of Tourism
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ADDY

Out-Of-Home & Ambient Media:
Out-Of-Home Installation - Single Installation

Storics of
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ome Installation - Single Installation

Next-Mark, LLC.

ST. ARMANDS CIRCLE
VISITORS CENTER

Advertiser: City of Sarasota Business o

Improvement District Pl i

o b .‘ Ll ‘-‘ ‘: -
- -:-‘. ".ﬁ ¥ N .-"' L
A L sy el L ey
. T *~r rﬁ_hrl‘:‘l:'.‘ -.‘ su %
NS I YRS T D Sl T Y
gt TR B o T ‘!hh:‘
w i : - | Lo 1 B ", "r'
AR T el G -F,‘L‘.'h":'- e
¥ e - A = T i o
e = - i = - L - S ."i
r - L ‘a - ﬂ_‘ . 'F- - e " "’ " -
L iy ; b TR LY . &5
ey "L '.“_ -||.""I‘~ " - "H": e -.r \ ."'h-"‘-‘h--i'
"-:I.-:" e P = Ly 1 t_“ﬁ,;_""& L



.
.......

ADDY

Out-Of-Home & Ambient Media:
Super-Sized Extension/Dimensional,
Digital or Animated - Single Unit

Miles Partnership

LOUISIANA CELEBRATION
GATOR TEASER

Advertiser: Louisiana Office
of Tourism
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Out-Of-Home & Ambient Med
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Ringling College of Art + Design

NATIONAL PORTFOLIO

DAY POSTER

gling College
Office of Admissions
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Advertiser




AMY

Best In Category

OUT-OF-HOME &
AMBIENT MEDIA
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\ Out-Of-Horne & Ambient Media

Ringling College of Art + Design

NATIONAL PORTFOLIO
DAY POSTER

Advertiser: Ringling College
Office of Admissions
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ADDY

Online/Interactive: Consumer Website

Next-Mark, LLC.

AN INTEGRATED
ARCHITECTURE SHOWCASE

Advertiser: Sweet Sparkman Architecture
and Interiors




ADDY

Online/Interactive: Consumer Website

On Ildeas

SROUND WEBSITE
REDESIGN

Advertiser: 9Round Fitness &
Kickboxing



Home About Services ¥ Blog Contact

ADDY

Online/Interactive: Consumer Website

Pike Law

Your Home is a Valuable Asset, So is Your
Attorney

3

Social Persuasion
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Advertiser: Pike Real Estate
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%&o?riatine Pineapple SERVICES v  CONTACTUS

Sarasota's Premier Cleaning Services Company
el Welcome to the Pristine Pineapple — the Best Cleaning Company in Sarasota, Florida.
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Why Choose Us

ADDY

Online/Interactive: Consumer Website

Social Persuasion

WEBSITE FOR
THE PRISTINE PINEAPPLE

Advertiser: The Pristine Pineapple



ADDY

Online/Interactive: Business-to-Business
Website

Atlantis Labs Ltd.

CHAMPION SPECIALTY
SERVICES PROVIDER
WEBSITE

Advertiser: Champion Specialty
Services Provider



ADDY

Online/Interactive: Business-to-Business
Website

Grapevine Communications

GOLD COAST EAGLE
DISTRIBUTING WEBSITE

Advertiser: Gold Coast Eagle Distributing




ADDY

Online/Interactive: Business-to-Business
Website

Social Persuasion

SOCIAL PERSUASION
WEBSITE

Advertiser: Social Persuasion LLC.




ADDY

Online/Interactive: Advertising & Promotion -

LUCKAS = Campaign
Hﬂw vnu MAKE IT = g | On ldeas
suerte '
SUERTE LUCK IS
CAMPAIGN

Advertiser: Suerte Tequila




ADDY

'm Online/Interactive: Digital Publications - Single

On |ldeas

CUSTOMMAID MEDIA KIT
FOR CLOSETMAID

Advertiser: The AMES Companies,
ClosetMaid




ADDY

Online/Interactive: Social Media - Campaign

“@fsuette on by

TEQUILA

12 MARGARITAS OF
NAVIDAD

Advertiser: Suerte Tequila




AMY

Best In Category
ONLINE/INTERACTIVE



AMY

Online/Interactive

On Ildeas

12 MARGARITAS OF
NAVIDAD

TEQUILA

Advertiser: Suerte Tequila




® AN (11 . L e
L LE N T 5 i e

|J ..__.

-
A

t AR T

.._._
2 .H.l.. .”_-. &
m . VL ki ¥
- & wi B T =
un e L A




_.-. "'.'__

J "F""‘-:-E-ﬁ?‘_-ﬁ; =M i . - o we s -_-"_-._.Il‘""'l'_Ll__l- e -
— : —

B o i
o e i e

=

GOLD COAST 4
EAGLE , ,.;;_‘“

LN Y o o O A R

o
-F ]
L | il

- b
i

i i .-LFI'-
3
H {

i
L
B
&
]
]

ADDY

Film, Video & Sound: Branded Content & Entertainment
for Online Film, Video & Sound -

Single Entry - more than :60 seconds

Grapevine Communications

GOLD COAST EAGLE
DISTRIBUTING VIDEO

Advertiser: Gold Coast Eagle
Distributing



ADDY

Film, Video & Sound: Branded Content & Entertainment
for Online Film, Video & Sound -

Single Entry - more than :60 seconds
Next-Mark, LLC.

—— COMMUNITY FIRE
N STATION FOR HEROS

‘Watch on BN Yelsbe

Advertiser: Sweet Sparkman Architecture
SWEETSPARKMAN next-mark and Interiors
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Film, Video & Sound: Branded Content & Entertainment

for Online Film, Video & Sound -
Single Entry - more than :60 seconds

Next-Mark, LLC.

R =y AN ICONIC COASTAL
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Watch on elube

Advertiser: Sweet Sparkman Architecture
next-mark and Interiors




ADDY

Film, Video & Sound: Branded Content & Entertainment
for Online Film, Video & Sound -

Single Entry - more than :60 seconds

Realize Bradenton

“OUR FAIR CITY"
MUSIC VIDEO

“Our Fair City”
Artist: Have Gun, Will Travel

A Realize Bradenton Collaboration | 4 P i Advertiser: Realize Bradenton




ADDY

Film, Video & Sound: Branded Content & Entertainment
for Television

Miles Partnership

LIFE'S REWARDS
SEASON |

Advertiser: VISIT FLORIDA and
Visit St. Pete/Clearwater
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ADDY

Film, Video & Sound: Branded Content & Entertainment
Non-Broadcast

MakSchu, LLC.

SARASOTA ART MUSEUM
SOIREE 202 1

Advertiser: Sarasota Museum of
Modern Art




ADDY

Film, Video & Sound: Branded Content & Entertainment
Campaign
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Next-Mark, LLC.

- COMMUNITY FIRE
STATION FOR HEROS
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‘Watch on BN Yelsbe

Advertiser: Sweet Sparkman Architecture
SWEETSPARKMAN next-mark and Interiors
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ateh [ater

Film, Video & Sound: Audio/Visual Sales Presentation

Next-Mark, LLC.

N . - AN ICONIC COASTAL
é Ll O FIRE STATION

it %

Advertiser: Sweet Sparkman Architecture
next-mark and Interiors
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ADDY

Film, Video & Sound: Branded Content & Entertainment
for Online Film, Video & Sound -
Single Entry - :60 seconds or Less

MakSchu, LLC.

U.S. MASTERS
SWIMMING

Advertiser: U.S. Masters Swimming

In Collaboration with
Sarasota Undergroud &
Transducer Media, LLC.
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- ADDY

Film, Video & Sound: Branded Content & Entertainment
for Online Film, Video & Sound -
Single Entry - :60 seconds or Less

MakSchu, LLC.

U.S. MASTERS
SWIMMING

Advertiser: U.S. Masters Swimming

In Collaboration with
Sarasota Undergroud &
Transducer Media, LLC.
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Film, Video & Sound: Branded Content & Entertainment
for Television

Miles Partnership

VENTURING OUT:
PARK2PARK

Advertiser: Visit Grand Junction
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ADDY

. Film, Video & Sound: Branded Content & Entertainment
s> P, Campaign
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Next-Mark, LLC.

A VISUAL JOURNEY
AT LOVER'S KEY

Advertiser: Sweet Sparkman Architecture
and Interiors
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B
I : Film, Video & Sound: Internet Commercial -
- Single Spot Any Length

MakSchu, LLC.

U.S. MASTERS
SWIMMING

Advertiser: U.S. Masters Swimming

In Collaboration with
Sarasota Undergroud &
Transducer Media, LLC.
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Next-Mark, LLC.

A VISUAL JOURNEY
AT LOVER'S KEY

Advertiser: Sweet Sparkman Architecture
and Interiors
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Film, Video & Sound: Television Advertising -
Regional/National - Single Spot
Up to 2:00

Miles Partnership

STAY CLOSE. GO FAR.
TRAVEL SAFE.

Advertiser: Kentucky Department of
Tourism
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" ... FLORIDA
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Film, Video & Sound: Television Advertising -
Regional/National - Campaign

Miles Partnership

PALM BEACHES
“BETWEEN THE SESSIONS”

Advertiser: Discover The Palm Beaches
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Film, Video & Sound: Television Advertising -
Regional/National - Campaign

Miles Partnership

CHATTANOOGA
“ONE OF US”

Advertiser: Chattanooga Tourism
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Best In Category
FILM, VIDEO & SOUND
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Film, Video & Sound

..........

Miles Partnership

VENTURING OUT:
PARK2PARK

Advertiser: Visit Grand Junction
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Regional/National

Business to Business -
Development Corporation

ADDY

Cross Platform: Integrated Advertising Campaigns -

BRADENTON AREA
EDC CAMPAICN
Advertiser: Bradenton Area Econom

Grapevine Communications
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VeniCEypatre

VENICE THEATRE
202 1-2022 SEASON

r a
Graat Stores
Viall Playad.

Advertiser: Venice Theatre
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Cross Platform: Integrated Advertising Campaigns -
Consumer Campaign - Local

Ringling College of Art + Design

RINGLING
PRECOLLEGE

Advertiser: Ringling College
Continuing Studies
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ADDY

Cross Platform: Integrated Advertising Campaigns -
Consumer Campaign - Local

Next-Mark, LLC.

A RICH CAMPAIGN FOR
A LUXURY CINEMA

Advertiser: CMX CineBistro -
Coastland

Please join us for an X
exclusive VIP Media Event at
CHMX CinéBistra in Coastiand Center.

Tusiday, Septamtbos 28th at 10:30 am - ©
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Cross Platform: Integrated Advertising Campaigns -
Consumer Campaign - Regional/National

Miles Partnership

STAY CLOSE. GO FAR.
TRAVEL SAFE.

3
]
o ¥ e
Advertiser: Kentucky Department of L%
Tourism P~
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Cross Platform: Integrated Branded Content Campaign -
Local or Regional/National

On |ldeas

EnMarket Enjoy
Winning Campaing

Advertiser: Enmark Stations, Inc. o
dba. Enmarket, Inc. g\:%ﬁ
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OF THE ORCLE | OF THE CRCLE || OF THE CIRC OF THE CIRCLE A D DY
| R R A (s Cross Platform: Integrated Branded Content Campaign -
Local or Regional/National

?{Fﬁglqg WS N@Xf‘MGrk, LLC.

LT ) Om THE CiRaLE
A SUMMER. YOOA SEREES

e B ST ARMANDS
SOL OF THE CIRCLE

next-mark

Advertiser: St. Armands Circle Business
Development District
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Best In Category
CROSS PLATFORM
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Cross Platform

On Ildeas

CORNILLEAU
HOLIDAY CAMPAING

Advertiser: Cornilleau USA
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Video Editing

Elements of Advertising

CAN Community Health

=

CAN Community Health

Advertiser




ADDY

Elements of Advertising: Logo Design

Grapevine Communications

SARASOTA CHAMBER

C H A M B E R Advertiser: The Greater Sarasota
Chamber of Commerce y- é
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ADDY

Elements of Advertising
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U.S. MASTERS
SWIMMING

MakSchu, LLC.

I
e il

Advertiser: U.S. Masters Sw

imming

In Collaboration with
Sarasota Uﬁﬁei?;mud &
Transducer Media, LLC.
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Elements of Advertising
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Video Editing

U.S. MASTERS
SWIMMING

MakSchu, LLC.

I
e il

Imming

Advertiser: U.S. Masters Sw

roud &
L LLC.
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In Collaboration with
Sarasota Under
Transducer Me
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Elements of Advertising
rtiser: Molina
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MOLINA PEDIATRIC

DENTISTRY LOGO

Grapevine Communications
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Best In Category

ELEMENTS OF
ADVERTISING



PEDIATRIC DENTISTRY

AMY

Elements of Advertising

Grapevine Communications

MOLINA PEDIATRIC
DENTISTRY LOGO

Advertiser: Molina Pediatric Dentistry
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Ambient Media Integrated
CSR Campaign

Out-of-Home &
Media

Realize Bradenton

ize Bradenton

Corporate Social Responsibility
Real

LOVE THIS CITY
BRADENTON
Advertiser
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AMY

Best In Category

CORPORATE SOCIAL
RESPONSIBILITY
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AMY

- Corporate Social Responsibility

Realize Bradenton

LOVE THIS CITY
BRADENTON

Advertiser: Realize Bradenton
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Public Service: Film, Video & Sound - Integrated Media
Public Service Campaign

On ldeas

THANKFULL
CAMPAIGN

Advertiser: All Faiths Food Bank o



Uk been helping
P kids and young™
hythm since 2008
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Public Service: Public Service Online/Interactive - Single

On Ideas

DONT MISS A
BEAT WEDBSITE

Advertiser: Don't Miss A Beat, Inc.
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Public Service: Public Service Out-Of-Home

CAN Community Health

HIV RISK REDUCTION
POSTER
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FREE
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FREE

THREESOME
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..l'h'_ I.1
D 2

iy
-

ADDY

Public Service: Public Service Out-Of-Home

CAN Community Health

LOOKING FOR A
THREESOME

Advertiser: CAN Community Health




ADDY

Public Service: Public Service Print Advertising -
Single Unit Any Size

CAN Community Health

KNOUW YOUR
STATUS

Advertiser: CAN Community Health



ADDY

Public Service: Public Service Print Advertising -
Single Unit Any Size

CAN Community Health

BE PREPARED

Advertiser: CAN Community Health P‘gg




ADDY

Public Service: Public Service Print Advertising -

Campaign
CAN Community Health

KNOUW YOUR
STATUS CAMPAIGN

Advertiser: CAN Community Health




ADDY

Public Service: Public Service Print Advertising -
Campaign

CAN Community Health

BE PREPARED
CAMPAIGN

Advertiser: CAN Community Health -
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Public Service Collateral
Crisis Center (SPARCC)

Brochure/Sales Ki

FALL APPEAL
Advertiser: Safe Place and Rape

Grapevine Communications

SPARCC

Public Service




ADDY

Public Service: Public Service Marketing &
Speciality Advertising - Single Unit

CAN Community Health

SAFER SEX
KIT

Advertiser: CAN Community Health
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Public Service: Public Service Film, Video & Sound -
Public Service Non-Broadcast Audio/Visual

CAN Community Health

=)

Advertiser: CAN Community Health
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Best In Category
PUBLIC SERVICE
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Public Service

CAN Community Health

=)

Advertiser: CAN Community Health
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ADVERTISING INDUSTRY
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ADDY

Advertising Industry Self-Promotion: Integrated Media
Campaign

Grapevine Communications

SAUCED
CAMPAIGN

Advertiser: Grapevine Communications
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Advertising Industry Self-Promotion: Direct Marketing &
Specialty Advertising
(printed or digital)

Grapevine Communications

GRAPEVINE HOLIDAY
GIFT & CARD

Advertiser: Grapevine Communications
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Advertising Industry Self-Promotion: Direct Marketing &
Specialty Advertising
(printed or digital)

Next-Mark, LLC.

A LOOKBOOK VISUAL
CREATIVE SHOUWCASE

Advertiser: Next-Mark, LLC.

next-mark
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Best In Category

ADVERTISING INDUSTRY
SELF-PROMOTION
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SUCED’ [

Grapevine Communications
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CAMPAIGN

Advertiser: Grapevine Communications
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PEDIATRIC DENTISTRY
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Grapevine Communications

MOLINA PEDIATRIC
DENTISTRY LOGO

Advertiser: Molina Pediatric Dentistry



\ 4

JUDGE’ C:I/SﬂlflE
W

PROFESSIONAL

MakSchu, LLC.

U.S. MASTERS
SWIMMING

Advertiser: U.S. Masters Swimming

In Collaboration with
Sarasota Undergroud &
Transducer Media, LLC.
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Miles Partnership

VENTURING OUT:
PARK2PARK 105

Advertiser: Visit Grand Junction
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SUERTE 12 MARGARITAS
OF NAVIDAD

TEQUILA

Advertiser: Suerte Tequila
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